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Policy and regulatory approaches
• Big data is the reference concept which defines a paradigm shift in
understanding the economic and social reality
• The technology leap related to the rise of big data and the data-driven
economy requires rethinking the existing regulatory paradigm and policy
approach
“Know-it-first”
• Prior to any type of regulatory intervention, further research and market
monitoring are still necessary, based on data-oriented analysis to reach an
in-depth understanding of the changing landscape.

The AGCOM experience so far
• The rise of online platforms and their impact on the communication
sector has required a profound rethinking of the existing regulatory
frameworks pursuing the objectives of fair competition, freedom of
expression, media pluralism, freedom of choice, net neutrality and
protection of fundamental rights of Internet users.
• Big data is key to understanding market and technology trends in the
digital economy.
• Thus, AGCOM regulatory path to online platforms regulation stems from
the study of the big data

AGCOM: NEW PARADIGM
New approaches in data analytics, methodologies and
regulation
Aimed at overlooking /
dealing with market
failures,
especially
when civil rights and
freedoms are at stake

Legal rights

Approach
to data

Data may have an impact on
different types of individual and
collective rights or legal values

Data should be understood «per
se» , that is in general terms

Ex ante
approach

Analysis based on the use of big
data, projects and
international/national research
partneships to understand: data
gathering;algorithms;data storage;
usage; …

Black box
opening
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AGCOM: REGULATORY PATH AND INNOVATIVE POLICY APPROACH

Big data
research
study

Partneship with La
Sapienza University of
Rome
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The AGCOM Research Study on Big Data
Step 1 - Research partenship with
«La Sapienza»

Step 2 - Joint Sector Inquiry on “Big
data” conducted in cooperation
with the Competition and Privacy
Autorities

Step 3 - AGCOM Interim report in
the context of the joint inquiry on
"Big data" launched by the AGCOM
deliberation No. 217/17/CONS

POLICY RECOMMENDATIONS with Deliberation No. 458/19/CONS

Data-driven research
Research partners
-University of Rome ‘La Sapienza’
- Department of Computer,
Control, Management
Engineering;
- University of Venice ‘Ca’
Foscari’ - Laboratory of Data
Science and Complexity.

Data driven analysis

AGCOM
Department of Economics
and Statistics

Institutional partners –
Privacy Authority
Competition Authority

“Open the black box”

Analysis of the Google Play apps permissions
The dataset includes information on 1.135.700 GooglePlay
apps, i.e. about 80% of the total number of apps available
on the store. Such information has been collected on the
basis of a process called “crawling”.

Market failures

AGCOM Joint Sector Inquiry on “Big data”
conducted
in cooperation
Competition
• On 30 May 2017,
the Italian Competition with
Authority, the
Communications
Authority
(AGCOM) and Data
Protection
Authority opened
a joint Sector Inquiry on the soand
Privacy
Autorities
called “Big Data”, aimed at identifying potential competition concerns and defining a
regulatory framework able to foster competition in the markets of the digital
economy, to promote pluralism within the digital ecosystem and to protect privacy
and consumers

•

This joint initiative shares the EU Commission idea that privacy concerns are
legitimate ones but should not be used by public authorities as a reason to restrict
the free flow of data in an unjustified way. More specifically, the advent of online
platforms and big data in the digital economy require an holistic approach to gain a
better understanding of what constitutes an entry barrier, harm the right to data
protection and facilitate anticompetitive practices in order to design appropriate ex
ante rules and ex post intervention.

POLICY RECOMMENDATIONS
1) Government and Parliament should consider implementing an appropriate legal framework
2) Strengthen international cooperation
3) Common rules for transparency in the data economy
4) Reduce information asymmetries between digital platforms and their users
5) Identify the nature and ownership of the data prior to processing (preference to anonymization)
7) Promote online pluralism through new tools, transparency of content anduser awareness
8) Promote consumer welfare through antitrust rules
9) Reform merger control regulation
9) Strengthen investigative powers
10) Governance structures (permanent coordination)

MISE TASK FORCE ON THE DATA ECONOMY
conducted in cooperation with the Competition
In January 2022, the Italian Minister of Economic Development has established a national task
force on the «Data Economy» with the task of presenting report with policy recommendations
to help the Italian industry to develop in consistency with the EU data strategy

Differently from the sector-regulators, governement and policy makers are more concerned with
national investments and the need to support the digital transition of SMEs. The new rules are
expected to create €270 billion of additional GDP for EU Member States by 2028. It is essential
that the Italian companies participate in the implemenmtation of EU data-spaces
The development of the data economy in Italy is expected to create more that 1,6 million jobs by
2030 (Studio Ambrosetti, 2021)
Weakness: digital skills; digital transition in the public sector; availability of ultra-broadband and
IT infrastructures (e.g. cloud)

